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Abstract

The remarkable economic growth and unprecedented social transformations make the underexplored
Jazan city in Saudi Arabia rich and promising for linguistic landscape (LL) research. The current study
has the following aims: a) To explore the LL of Jazan City; b) To compare and contrast the LL of two
commercial zones within Jazan City: The Internal Market and the Corniche Road, and ¢) To discuss the
factors affecting the LL of Jazan City. Two hundred sample signs, 100 from each location, were
randomly collected through pictures, videotapes, field notes, and Google Maps for confirmation. All
signs were for private businesses (bottom-up signs type). The analysis revealed significant findings.
Firstly, there is a clear dominance of Arabic in the signage within the Internal Market, with over 90% of
signs prioritizing Arabic. These signs focus on business identity over flashy or trendy names. Secondly,
English is more prevalent in the signage along Corniche Road, with 51% of the names originally being
English words. Additionally, 82% of the signage utilizes English exclusively or in conjunction with
Arabic. The Corniche Road signs emphasize selecting eye-catching, memorable names to establish a
strong brand presence. Thirdly, rapid economic growth and the influx of foreign brands significantly
contribute to the shifting LL of Jazan City. Like other Saudi cities and Arab countries, English's gradual
dominance and prioritization challenge the current LL status of Arabic in Jazan. Improved language
policies are necessary to promote and sustain the presence of Arabic while accommodating the
practicalities of global communication.
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